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POSITION DESCRIPTION

Junior Organic Search Specialist
Reports to:

SEO & Emerging Media Manager
Location:

Atlanta, GA
COMPANY:

BKV has been in business for over 25 years and is one of the largest privately owned full-service Direct Response agencies with offices in Atlanta and Kansas City.  With a staff of over 150 professionals, the company maintains a leadership position in creative, marketing, media, interactive, production and database expertise.

Clients include Delta, Equifax, The Salvation Army, Six Flags, The American Red Cross, PRIMEDIA, and AT&T among other progressive organizations.  Superior performance and customer service has allowed BKV to have consistent growth over the years.

CULTURE:

The culture of BKV is truly unique within the advertising business.  At BKV, titles are insignificant and everyone from the president on down fulfills an active “hands-on” role working as a team to satisfy client projects.  Entrepreneurial in spirit, professionals are encouraged to grow, are treated with respect and work within a team environment where all members are focused on results.  

The success of BKV’s culture can be measured on multiple levels.  First, the company has a very stable team of professionals who have worked for BKV for many years while serving as the core of the culture.  Secondly, layoffs have not been a part of the company’s profile as proven performers are valued and retained. Additionally, the agency has a long history of double-digit growth and profits year over year.

The culture is rapid-paced and flexible to a varied client environment. This demands adherence to the highest industry standards for performance while encouraging individual initiative for success.

JOB DESCRIPTION:

Summary:

The Junior Organic Search Specialist will aid the SEO and social media teams in the interactive media department at BKV. This position exists as a training grounds for someone who seeks a career in interactive media.
Responsibilities:


· Responsible for producing client-facing SEO deliverables, including monthly reports and analysis 

· Provide SEO recommendations based on analysis 
· Audit web sites to identify SEO areas for improvement 
· Analyze SEO and PPC data (for those clients where PPC data is available)
· Run monthly SEO reports (includes rankings reports and web analysis)
· Audit web sites / pages for content and technical SEO issues 
· Research and select keywords (for SEO and paid search)
· Write title, meta and alt tags 
· Submit sites to search engines & directories 
· Develop link building strategies, including work in blogs, RSS feeds and social networks
· Stay updated with SEO news and trends through publications
· Work with Account Services to develop SEO and social media briefs for new accounts
· Develop and implement social media plans for link building purposes
· Stay current with emerging media and online marketing strategies
Job Qualifications:


· Focus on constant self-improvement and learning 
· Proficient in Word, Excel and PowerPoint 

· Base level understanding of web design and HTML as it pertains to SEO 
· Excellent verbal, written, and presentation skills 

· Excellent organizational skills and an ability to manage multiple tasks 
· Strong attention to detail 
· Independent worker and self-starter 
· Outgoing and competent social skills
